
This survey is part of an INNOVIRIS research project on the collaborative economy
conducted by a team of researchers at the UCLouvain, USaint-Louis Bruxelles, KU
Leuven and Odisee. Results will be discussed with the collaborative economy
initiatives participating in the study in the aim of improving their services and
contributing to the formulation of a strategy for Brussels as a “Sharing City.”

The objectives of this survey are to improve the knowledge of:

Collaborative economy initiatives on sustainability profiles of their users and
Collaborative economy initiatives and Brussels Region on the obstacles for the

development of these initiatives, from a perspective of the sustainable development of
the Brussels Region in the following areas: mobility, food, objects and

accommodation.

The estimated time for taking this survey is 10 minutes. Please complete this survey
from your role as user of collaborative initiatives. With the term user, we refer to the
end-user of the good or service offered through the collaborative initiative.

The collaborative economy can be defined in a broad manner as a mode of
consumption and production where actors share under-utilized or easy to share goods
and services. We apply this definition to these fields:

Mobility sharing (including ride sharing, personal car sharing, shared use of cars
from an organization, scooter or bike sharing, etc.) Food distribution and production
using sharing economy tools (initiatives including recuperation of unsold food from

groceries, fridges for sharing meals, delivery of home-cooked meals, short food
supply chains, shared gardens, etc.)  Object sharing (e.g. platforms for peer-to-peer

lending of objects or initiatives that rent tools to their members) Shared
accommodation when travelling (including renting of shared flats/houses, free

hosting in flats/houses, swapping houses, etc. )

The data collected will be kept strictly anonymous and confidential. Only aggregated,
anonymous data on research results will be made public. Names of individual
initiatives and respondents will not appear in the presentation of data from the
survey.

If you have any questions regarding this survey or the underlying research, contact
Karen Brabant: karen.brabant@odisee.be.

Thank you for your participation!



Section A: A/ Use of collaborative initiatives

A1. Please indicate the frequency with which you have used mobility
sharing / food sharing / object sharing / accommodation sharing
during each of these years:

Mobility sharing (including ride sharing, personal car sharing, shared
use of cars from an organization, scooter or bike sharing, etc.)

Every day

Several
times per

week

Several
times per

month

Several
times per

year or less Never

2015

2016

2017

A2. Food sharing

Food distribution and production using sharing economy
tools (initiatives including recuperation of unsold food from
groceries, fridges for sharing meals, delivery of home-cooked meals,
short food supply chains, shared gardens, etc.)

Every day

Several
times per

week

Several
times per

month

Several
times per

year or less Never

2015

2016

2017

A3. Object sharing (e.g. platforms for peer-to-peer lending of objects or
initiatives that rent tools to their members)

 

 

Every day

Several
times per

week

Several
times per

month

Several
times per

year or less Never

2015

2016

2017



A4. Accommodation sharing when travelling (including renting of shared
flats/houses, free hosting in flats/houses, swapping houses, etc. )

 
Several

times per
month

Several
times per

year
Once a

year Never

2015

2016

2017

A5. If you think about the collaborative initiative you are using the most
frequently, which of the following reasons are important in your
decision to use this initiative?  

Please rate each reason on a scale from 1 to 5. [1= Not at all important;
5= Very important]

1 (Not at all
important) 2 3 4

5 (Very
important)

Many active users of the initiative

Low barriers to use the initiative (low registration fees, few
requirements, etc.)

Good reputation of the initiative

Social vision of the initiative

Ecological vision of the initiative

Active involvement of users in the organization of the initiative

The initiative offers a way to make some extra money

The low price of the good/service offered by the initiative

Section B: B/ Data use

B1. Collaborative initiatives using online platforms often ask for
authorization to use your data.

 

Please tick the option that best describes your behaviour or opinion
related to data use. 

I always verify if an initiative will provide or sell my data to other organisations and I prefer not to use a
platform that does

I always verify if an initiative will provide or sell my data to other organisations but it does not prevent
me from using a platform that does



I do not verify if an initiative will provide or sell my data to other organisations and I do not mind if the
platform does

I do not verify if an initiative will provide or sell my data to other organisations but I do feel concerned
about the use of my data by other organizations

B2. If the use of your data by the initiative does not prevent you from
using it, what are the reasons thereof? 

Please rate each option on a scale from 1 to 5, with (1) Disagree (2)
Partially disagree (3) Neither agree/Nor Disagree (4) Partially agree (5)
Agree. 

1
(Disagree) 2 3 4 5 (Agree)

I accept because the initiative is the easiest option for the service I
need

The initiative does not clearly indicate how I can refuse the
communication of my data to third-parties

I am not always aware the initiative asked for authorization as it is
not explicit

The initiative does not allow full access if I refuse the
communication of my data to third-parties

B3. If the use of your data by the initiative does not prevent you from
using it, what are the reasons thereof? 

Please rate each option on a scale from 1 to 5, with (1) Disagree (2)
Partially disagree (3) Neither agree/Nor Disagree (4) Partially agree (5)
Agree. 

1
(Disagree) 2 3 4 5 (Agree)

I accept because the initiative is the easiest option for the service I
need

The initiative does not clearly indicate how I can refuse the
communication of my data to third-parties

I am not always aware the initiative asked for authorization as it is
not explicit

The initiative does not allow full access if I refuse the
communication of my data to third-parties



Section C: C/ Problems encountered when using collaborative initiatives

C1. Please list the main obstacles that prevent you from more intense use
of collaborative initiatives. 

Please rank from 1 to 6. 

Cost

More time consuming as compared to other options

Complexity of administration (subscription, insurance, contact persons, finding information, etc.)

Lack of easy access to the services in the neighbourhood of my work or my home

Does not match my personal preferences or values

Concerns of safety, quality and/or trust

C2. Which problem(s) did you experience in 2017 while using mobility
sharing / food sharing / object sharing / accommodation sharing
initiatives? 

 

Never Once Twice
More than

twice

Poor communication with the initiatives

Poor customer service

Problem with payment

Difficulty in deactivating my profile

Difficulty in editing personal information

Technical problem

C3. When (one or more of) these problems occurred, who did you
contact? 

I contacted the platform

I contacted the provider

I did not contact anybody

I did not experience any problems



Section D: D/ Environmental awareness

D1. Have you done any of the following for environmental reasons in the
past month?

Chosen a more environmentally friendly way of travelling (by foot, bicycle, public transport)

Reduced waste e.g. by avoiding over-packaged products and buying products with a longer life

Separated most of your waste for recycling

Cut down your water consumption

Cut down your energy consumption e.g. by turning down air conditioning or heating, not leaving
appliances on stand-by, buying energy efficient appliances

Bought environmentally friendly products marked with an environmental label

Chosen local products

Used your car less

None

Other

Other
 

Section E: E/ Involvement in collaborative initiatives

E1. To what extent do you have knowledge about the following aspects of
the collaborative initiatives which you are using most frequently?

 

No
knowledge

Basic
knowledge

Thorough
knowledge

Its pro-environmental mission

Its pro-societal mission

The employment status held by workers providing the services

The opportunities that exist for participating in decision-making

The opportunities that exist for participating in its management



E2. To what extent did you in 2017 participate in the following activities
of the collaborative initiatives which you are using the most often?

Please indicate per activity the frequency of participation in the
following table. 

Once per
week

Once per
month

Several
times per

year

Once per
year or

less Never
Not

relevant

Decision making activities (e.g. general assembly)

Guiding new members (e.g. being their godfather)

The organization of core functional activities of the
initiatives

Activities to transfer knowledge to a broader public/the
community

Collaborate with other initiatives in sustainable activities

Share knowledge with and learn from other initiatives/
exchange learned experiences

Build partnerships with like-minded initiatives or
organizations

Be present on events for members, organized by
collaborative initiatives

Be present on public events, organized by collaborative
initiatives

Participate in activities where you can meet like-minded
people, without having a leading role in the organization

of those activities



Section F: F/ Awareness-raising

F1. In your view, which communication channels would be most effective
for raising awareness about existing collaborative initiatives that
contribute to societal and environmental change? 

Please rank the following communication channels according to their
effectiveness for raising awareness about existing collaborative
initiatives that contribute to societal and environmental change. 

Social media

Radio

Newspapers or magazines

TV

Newsletters

Billboards

Public events (e.g. festivals, manifestations, gatherings, etc.)

Educational tools (e.g. trainings, workshops, etc.)

F2. (optional) Please specify which other communication channels would
be effective for raising awareness about existing collaborative
initiatives that contribute to social and environmental change: 
 

Section G: Socio-economic variables

G1. Please specify your gender: 
Man

Woman

Other

G2. Please specify your age: 



G3. What is your current place of residence (city, country)? 
 

G4. What is your place of birth (city, country)? 
 

G5. What is your current status? 

 
Self-employed

Manager

Other white collar

Manual worker

House person

Unemployed

Retired

Student

Other

Other
 

G6. What is the highest level of education that you have completed?

Please choose one of the following options.

 
No diploma

Primary education

Secondary education

Higher education (occupational)

Higher education (university)

Doctoral degree



G7. Do you have difficulties paying bills, due to a lack of money? 

 
Most of the time

Very often

Regularly

From time to time

Almost never

Thank you for taking part in our survey!
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